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Case 1: Integrated marketing communication and sales
1. CoG Whistler is offering a combination of interesting music and sports event that grabs the attraction of people from different preferences. Its unique theme and concept is the main strength of the event.
2. “Find a combo of music and sports love to live your day fully”.  This positioning statement will help to define both aspects and features of event and people of all ages can be addressed here. 
3. “Center of Gravity presents a unique combo event for music and sports lovers”
4. Social and digital media can be the most effective external media that can be used for the marketing of this event. These media have been selected for marketing because it gives easy and faster access to a large number of people, especially young people. On the other hand, the internal media strategy will focus on website communication and marketing collateral. These sources are effective to address with people who already know the CoG and will bring greater impact.
5. To earn media attention to this event, the company can use celebrity endorsement technique. Using celebrities will help to grab the attention of customers. Moreover, the company can use interesting talent hunt for new singers who will get a chance of singing during the event.
6. CoG can use different slabs of prices as their sales strategy. For example, the price will be lower for the first batch of ticket then it will increase by 20% in next batch and 20% in third and final batch known as price level 1, 2 and 3. However, the company can offer some bundle pricing for customers who are purchasing tickets in bulk. 
Case 2: Big White Ski Resort-Re imagining the “end of Dayz” event
1. This event is offering recreational and entertaining overnight services for more than 300 couples. Moreover, the event will continue for 4 weeks that includes different entertaining and recreational activities. Different tourist destinations have set for tourist at Vancouver lower mainland. These are major components of the event that will help to grab the attention of customers. Other features of the event are skating, night skiing, snowshoes trails access, Nordic trail access and many other interesting activities.
2. “It is a unique opportunity for couples to spend recreational and exploring trip that can last for weeks".
3. “Weekend Resort to stay overnight”. This name is clear and more informative so people could easily understand about nature or services offered at the event.
4. Customers these days have different interest and preferences and it's very important to offer the latest services and products for them. First of all, the customer will focus on cost, quality of transportation and quality of hotel services for them because most of the customers want to make their trip luxurious, comfortable and interesting. Canadian customers would prefer to focus on luxurious and level of comfortable during transportation and living of event. On the other hand, US customer’s will focus more on cost and factors of entertainment during this event. 
5. Using superior service and other exceptional values can be the most plan B that will bring opportunity to choose between vacation homes, hotels, luxury rooms and condominiums etc. moreover, exceptional value and superior value can be helpful to increase the level of choices for customer and they will be able to select plans and features with their own choice.  
Case 3: Kelowna Actors Studio 
1. According to the case study of Kelowna actors studio following are some of the roles of the event director. First of all, the event director is working on a season of ticket sale by representing over 30% of the business. Second, he is also dealing with season ticket sale that will represent over 70% of the business. After his, the second role is related to market positioning and promotional strategies that are important to design effective marking strategies and policies.
2. Managing different events can be helpful for the company to make new development and growth because it will give more market exposure and build positive value among customers. Moreover, it will increase economic activities and job opportunities for an actor that will give them more chances to grow. Moreover, effective event management can also help to gain valuable experience and they can grow with different sponsors and other related people.
3. Process of event management has different features and requirements that are important to meet.  There are various points that I can include and can play better being a student in this field. Following are some application of the concept in this regard,  
· First, it is important to bring a unique and creative idea for their customer because it will help to give some new activities and services to customers. 
· After a creative and unique idea, comprehensive use of social and digital media platform is important to make a stronger campaign and promotional events. Promotion and marketing help to target more customers in less time.  
· Third, it is important to select the right pricing strategies. Key pricing strategies include bundle pricing, discount pricing, premium pricing, and different pricing levels.
· [bookmark: _GoBack]Event managers can use some of the community objectives that ate effectively to grab the attention of customers.
